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Via Instagram 

Understanding 

sustainability better
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For many years, sustainability was a hygiene factor

That people liked to take with them

But which was rarely decisive for the purchase 

This has changed significantly

THE "CHANGE" IN SUSTAINABILITY 

Sustainability has become a lifestyle 
that allows one to portray oneself as responsible
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SOCIAL MEDIA DEFINES 

NEW RULES OF BEHAVIOR

Shows range of possibilities to behave in a sustainable way - while increasing moral pressure at the same time 

By sharing posts, I show my community how I feel about it 
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THE 3 REACTION PATTERNS OF SUSTAINABILITY

Symbolism Counter draft Protest 

Differentiation towards others

Away from mass consumption

New kind of work-life balance 
New morality - we are fed up

Reconfirmation to me



5

Only correct behavior is appreciated

THE QUICK CONVICTION

Brands, but also entire product categories, run the risk of being condemned and 
marginalized if they do not meet the expectations

CREATION OF A NEW DYNAMIC
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NEW CONFLICTS

APPEAR

The demand on oneself to behave correctly

also generates new conflicts

Be it that (financial limits) are set 

or that the offer does not

make it possible to meet

all the required criteria
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Do you also want to better understand the 
response patterns to sustainability? 

Melanie Sommer

CEO
+49 (0)211 – 6704 – 306
m.sommer@selbstundich.de

Then please feel free to contact us!


